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Information System Management for Graduate
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Use of information technology for research studies. Research article.
Use of networking system for information and data searching. Database management

for academic presentation and transfer of academic work the computer.
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English for Business Administration for Graduate
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English vocabulary and basic structure necessary for communication
in official and academic contexts; patterns; components; reading techniques;
academic writing; paragraph writing; article reading; reading and writing for specific

purposes.
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Concept and theories related to business administration. Business
environment that affects business administration. Role and responsibility of business
administrator in decision making, planning, organizing, leading and controlling.
Concepts of managing core business activities, including production, operation,

human resource, finance and marketing.
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Entrepreneurship and Business Creation
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Business format and methods of business operation. Characteristics and
qualifications of entrepreneurs. Concepts and theories about entrepreneurship. Principles
of business management. Business establishment. Searching for financial capital.
Marketing management. Organization format. Concepts related to start-ups and business
models. Business plans, as well as innovations in modern entrepreneurship.

Incorporation of ethics and business ethics.
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Tools for financial analysis and problems of financial management.
Ratio analysis; cash flow projection; assets planning, capital investment analysis; the

measurement of risks and cost of capital; and financial planning and control. The

application of financial information to develop operational business strategy.
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Modern Marketing Management
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Modern marketing concepts and processes in marketing management.
Modern management that includes analysis of marketing environment and identification
of market opportunities. Target markets. Purchasing behavior and consumer behavior.
Market analysis. Planning, developing and formulating of marketing strategies. Marketing

innovation. E-commerce marketing.
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Concept of sustainability business management. Principle and
process of creating business sustainability. Planning, strategic formulation and
development of business operation for sustainability. Managing sustainable business
for stakeholders, community society and environment, such as sufficient economy,
good governance. Managing business that leads to sustainable development and

growth, as well as balancing profits human and earth.
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Seminar in Modern Business
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Integration of theory, concepts, principles in management under the
framework of concepts and theories that are consistent with the topic of thesis or
independent study. It aims to increase the skills in critical analysis and application of
knowledge management. The decision to solve problems related to business

administration. In a diverse and complex dimension in modern times.
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Research Methodology for Management
unAnuarInsidenagsie Madaiinauandamnin n1seenuuus
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Concepts and business research methods of both quantitative and
qualitative research, research design and hypothesis, data collecting, analysis and
implementation, ethics in research, research proposal, publishing and application of

research results in business areas.
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Strategic Management for Competitiveness
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Analyzing the environment to determine vision, mission, goals and
organizational strategy. Strategic management and competitive advantage. It focuses
on how to formulate policies and strategies for implementation. As well as control

and evaluation to achieve the goals set. Use case studies from the establishment
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and identify topics and issues of interest or current strategic business issues. Include

the philosophy of sufficiency economy and innovation and strategic management.
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Digital and electronic commerce management concept. Organizing,
planning and strategic implementation for managing digital and electronic commerce
business. Technology concerning the security system and payment system. Legal
framework for electronic commerce. Electronic marketing. The application of electronic

commerce in various business activities to create business growth and competitive

advantage.
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An overview of logistics and supply chain management, determining the
location, managing demands, planning for resources, controlling the flow of raw
materials, controlling the merchandise, inventory management and raw material
movement, distribution systems, transportation systems, planning, creation and control

of transportation processes and materials handling.
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International Business Management
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Importance of international business, international business operation at present,
international business strategy, resource management, international marching,
international finance, international risk management, international environment

analysis.
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Leadership concept. Components of creative leadership, principles and
theories of creative leadership. Developing creative leadership pattemns. Developing
successful business generated from initiative, individual motives and teamwork. Creative

leadership case studies of successful business organizations.
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Business Alliance Administration
LIARaETINwEraINsas e U IS nwauduiusvowmyvdnegluasdng
wazAumiseinesdnsiainelulssmeuarsedulan msaduazthgsnweudede
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Amgewvded Uiy TusIINDIANg

Concepts and skills of building and maintaining human relationships
within organizations and business alliances between organizations, both locally and

globally; creating and maintaining trust, commmunication and negotiation skills, creative
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collaboration, power and influence, specially advising and mentoring, and corporate

culture.
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Community-based Tourism Management
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nMswasuuladednis

Local government systems, roles and relationship among the local,
central, and popular sectors; checks and monitoring, styles of management, application
of concepts in community-based tourism management and organizational changes,
strategies for organizational changes and administrators’ roles in community based

tourism management and organizational changes
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Creative Tourism Management

WNARNSYeTlnTaieassd Anudifty ssruszneu FULUU MTIUN
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Concepts of creative tourism. Importance, components and classification
of creative tourism. Trend of creative tourism. Managing creative tourism in cultural

reservation, local wisdoms, tourism routes and creative tourism activity.
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Strategic Planning for Tourism and Service Development
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Concepts and strategies for planning the tourism development,
compliance with the economic dimension. Environment, social and cultural rights. The
role of the consortium of stakeholders with tourism development. To bring the plan
into practice and systematic assessment. A tactical analysis in project planning.
Coordination work plan at various levels and development plans, policies, case studies

from planning the tourism development of ASEAN.
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Integrated Tourism Marketing Communication

wdNN15 WIRe wwaliumgAnssutnvieadiedlummissed 21 nslesed
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Principles, concepts, trends of tourist behavior in the 21st century;
marketing competitive environment analysis in tourism business, marketing plan and
strategic management in integrated tourism marketing communication, assessment of

integrated marketing communication.

3565117 u%’mnismnﬂsﬁ'ﬂnﬁiqiﬁaviaqLﬁenl,l,azu%nﬁ 3 (3-0-6)
Tourism and Service Innovation Management
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The course aims to develop conceptual understanding and integrated

knowledge of a new service development process, particularly through technology The
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process starts from analysis of existing elements of services offering and finds
opportunity to integrated new services from a process of ideas disruption, then designing
a new service and drawing attention through new experiences and new service

marketing.
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Logistic and Value Chain Management in Tourism
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29AUIZNBY EULLU‘ULLazﬂssmwmﬁmmiwmwua’amamsviauﬁm LA UNIWAZATT
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Principles, roles, specific features of tourism logistics; components, forms
and types of tourism transportation management, transportation routes and schedules,
schedule planning for transportation, transportation equipments, the relations between
tourism supply chain and external bodies, communication and tourist transport,

customer service and systematic tourism logistics management.

4) AneinususonisAnuIAUAINDETE
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Analysis formatting thesis; writing research for publication include
ethic of research project and operations research for build up new managerial

knowledge in business management and present research methodology and ethics.
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Independent Study

naNN1IANEUNITITEN19TIA NMsiduaNudAyuasinanaiIanisiunis
ponuUUNUATETUR A Msfmuayn nsadisausfigiu mafinuelassieniside ms
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Aua

Study business research method emphasis significance and reason of
design research process as identify the problem, set hypothesis, research framework,
data collection, data analysis, report apply in business include design research
framework repair writing report and research presentation as individual research in a

student’s business field with adviso.



